Employer
Branding in IT

2018

Maja Ninkovi¢, PhD
Sandra Prvulovi¢, MSc
Nevena Stanisavljevi¢, MSc

»


https://www.linkedin.com/in/maja-ninkovic-29064257/
https://www.linkedin.com/in/sandra-prvulovic-406b8b14/
https://www.linkedin.com/in/nevena-stanisavljevi%25C4%2587-a7a32218/
http://fenixhr.com

PA RT 7 Budgets for employer branding activities

HOW LIKELY IS IT THAT YOUR
ORGANIZATION WILL INCREASE
SPENDING FOR EMPLOYER BRANDING
IN THE NEXT YEAR?

Figure 12. Planned budgetary changes for employer branding activities for 2018-2019, national sample, per company size
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WHICH OF THE FOLLOWING
DO YOU TRACK IN ORDERTO)
MEASURE SUCCESS OF
YOUR EMPLOYER BRANDING
INITIATIVES?
Figure 13. Percentage of companias using different measures of employer branding success, national sample
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