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Employer Branding in IT - National Report Serbia 2018

HOW LIKELY IS IT THAT YOUR 
ORGANIZATION WILL INCREASE
SPENDING FOR EMPLOYER BRANDING
IN THE NEXT YEAR?

Budgets for employer branding activities
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WHICH  OF THE FOLLOWING
DO YOU TRACK IN ORDER TO
MEASURE SUCCESS OF 
YOUR EMPLOYER BRANDING
INITIATIVES?
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Increase in the number of
high-quality job applications

Increase in the o�er
acceptance rates

Increase in employee
retention rates
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Increase in employee
satisfaction/engagement

Online tra�c to
company’s career page

Increased activity on your
company’s social media pages
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Figure 12. Planned budgetary changes for employer branding activities for 2018-2019, national sample, per company size

Figure 13. Percentage of companies using di�erent measures of employer branding success, national sample 
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